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GET READY TO AQUIRE 15 INTERNATIONALLY
VALID CERTIFICATE

you won't only develop skills that matter the most, but also get a chance to recieve certification in digital marketing from
our content and exercises will enable you to achieve all the other certifications available in digital marketing domain

A Google Adwords

BLOGINGURU

CERTIFICATE OF COMPLETION

ad Google Analytics

Adwords Certification
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Ui e complelion of e Google Adwords Certification exam.
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205, Znd Floor, Plot No.7, Mehan Sadan BH Block, Shalimar Bagh Esst, New Delhi-110083
Mob.: +1-8388I5AK68; Ph_011- 41633055, Websits: www blogingury com

1 BLOGINGURU CERTIFICATIONS 6 GOOGLE ADWORDS CERTIFICATIONS GOOGLE ANALYTICS CERTIFICATIONS

5 HUBSPOT CERTIFICATIONS 2 FACEBOOK CERTIFICATIONS** BING CERTIFICATION

*FACEBOOK CERTIFICATION EXAM WILL COST UP-TO THE EQUIVALENT OF $150 US DOLLARS.
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e BASICS OF DIGITAL MARKETING
 WEBSITE DESIGNING

e INBOUND MARKETING

e SEO TRAINING

e GOOGLE WEBMASTER

e COMPETITION ANALYSIS

e LOCAL BUSINESS LISTINGS
e GOOGLE ANALYTICS

e SOCIAL MEDIA MARKETING
e VIDEO MARKETING

e GOOGLE ADWORDS

e E-MAIL MARKETING
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AFFILIATE MARKETING
MOBILE MARKETING
SMS MARKETING
GEO MARKETING
CONTENT MARKETING
GUERILLA MARKETING

BLACK HAT TECHNIQUES =
CONVERSION OPTIMIZATION

GLOBAL (INTERNATIONAL) ONLI
MARKETING

REPUTATION MANAGEMENT

BLOGGING =
GOOGLE AD SENSE _—
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MODULE-1
BASICS

DIGITAL
MARKETING
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ABOUT DIGITAL MARKETING
HIERARCHY IN DIGITAL MARKETING
PUSH VS PULL DIGITAL MARKETING
HOSTING & SERVERS -
MPORTANCE

SEARCH ENGINE COMMANDS
INDEXING, ROBOTS, CACHING
BASICS OF HTML

TITLE, DESCRIPTION, META TAGS
WEBSITE DEVELOPMENT
PLATFORMS

WORD-PRESS DYNAMIC WEBSITE
MANAGEMENT

INSTALLING DYNAMIC WEBSITE ON
SERVERS

HOW SEARCH ENGINES WORK
ALEXA.COM
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MODULE-2
WEB

> DDESIGNING
WITHOUT
CODING
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MODULE-3
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PART 1

KEYWORDS
MODULE-4 e TYPE OF KEYWORDS

SEO e KEYWORDS RESEARCH

TECHNIQUES
> TRA' N | NG e MULTIPLE KEYWORD

RESEARCH

e KEYWORD APPLICATION
STRATEGY

e GOOGLE INSIGHTS/TRENDS

e HOW TO CHOSE RIGHT
KEYWORDS VIA TRENDS
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MODULE-4
SEO

> TRAINING
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PART 2

LINK BUILDING BASICS

e CREATING BACK LINKS
e CREATING CONTEXTUAL LINKS

e BACK-LINKING R

ULES

e BACK LINK CHECKER TOOLS

PART 3

COMPETITION ANALYSIS

e ANALYSING CLIENT WEBSITES
e CREATING SEO REPORT
e CREATING SEO PROPOSAL
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PART 4

ON PAGE OPTIMISATION
MODULE-4 e ON-PAGE TECHNIQUES FOR

DYNAMIC/HTML WEBSITE
SEO e GOOGLE YAHOO ON-PAGE TIPS
+ KEYWORD DENSITY
> TRAINING e 301 & OTHER REDIRECTS
+ CONTENT OPTIMISATION
+ ON-PAGE SOCIAL FACTOR
+ INTEGRATION OF SOCIAL PLUG
IMPORTANCE

e GOOGLE ALGORITHMS AND
UPDATES
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PART 5
OFF PAGE OPTIMISATION

MODULE-4
SEO e WHAT IS LINK BUILDING
TYPES OF LINK BUILDING

> TRAINING LINK WHEEL STRATEGIES

PAGE-RANK ALGO
OFF-PAGE STRATEGIES
DIFFERENCE BETWEEN DO
-OLLOW & NO FOLLOW

BLOGINGURU | WAW.BLOGINGURU.COM



http://www.bloginguru.com/

PART 5
OFF PAGE OPTIMISATION

MODULE-4 e CGOOGLE OFF PAGE RANKING

SEO ALCORTHM
e LINK BUILDING FORMULA
> TRAINING icseamanc ——

e QUALITY VS QUANTITY LINKINSHmm
e DIRECTORY SUBMISSION g

e SOCIAL BOOKMARKING
e ARTICLE SUBMISSION Q

e PRESS RELEASE _—
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PART 5
OFF PAGE OPTIMISATION
MODULE-4 + BLOG SUBMISSION

e FORUM POSTINGS
SEO e IMAGE SUBMISSION
: A
>>TRAINING [

e CLASSIFIED SUBMISSION
e FORUM SUBMISSION &
APPLICATION
e LINKING OF DYNAMIC
WEBSITES
BLOGINGURU | WWW.BLOGINGURU.COM e AUTHORITY CHECKERS -
HOW TO ANALYSE
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MODULE-4
SEO

> TRAINING
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PART 6
GOOGLE PLACES/LOCAL
RANKINGS

SEO FOR LOCAL BUSINESS
HOW TO RANK YOUR WEBSITE
N LOCAL SEARCHES

GET RANKING ON LOCAL
KEYWORDS

VERIFICATION AND
NSTALLATION PROCESS
HOW TO INCREASE STAR
RATINGS
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PART 7
GOOGLE ANALYTICS

MODULE-4 HOW TO INCREASE TRAFFIC
S EO BASED ON ANALYTICS

e HOW TO DOUBLE YOUR

> TRAINING CONVERSIONS

e INSTALLATION &
CONFIGURATION

e GOAL SETUP & TRACKING

e GEO TARGETING

e KEYWORD TRACKING

e REFERRAL TRACKING

e CONVERSION TRACKING
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PART 8

SOFTWARES /PLUGINS
MODULE-4
SEO

KEYWORD FINDERS
SEARCH RANKING SOFTWARE
CONTENT SNIPPERS

PLAGIARISM CHECKERS w
AUTHORITY CHECKERS
RANK CHECKERS =

SEO OPTIMISATION PLUGINS - I
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MODULE-4
SEO

> TRAINING
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PART 9
MOBILE SEO

e MOB
e MOB
e MOB
e RANKING STRATEG
-OR MOBILE SEO

LE SEO STRATEGIES
E SEO TOOLS

E SEO PLUG
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PART 10
GOOGLE TOP UPDATES

MODULE-4

e GOOGLE HUMMINGBIRD
SEO UPDATE

> TRAINING GOOGLE PANDA UPDATE

GOOGLE PENGUIN UPDATE
PIRATE 2.0

GOOGLE EMD (EXTRA
MATCH DOMAIN) UPDATE
CODE INSTALLATION
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MODULE-5
GOOGLE
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A KEY TO SEO TRAINING &
SUCCESS
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e CREATING LOCAL LISTING IN
SEARCH ENGINE.

e GOOGLE PLACES SETUP
(INCLUDING IMAGES, VIDEOS,
MAP ETC.).

e PLACING WEBSITE ON FIRST

PAGE OF GOOGLE SEARCH

e LEARN TO MAKE FREE ONLINE
BUSINESS PROFILE PAGE.

e HOW TO MAKE MONTHLY BASIS
SEARCH ENGINE VISIBILITY
REPORTS.

e VERIFICATION ON LISTING,
GOOGLE REVIEWS
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FACEBOOK

MODULE-7 e CREATING STRONG PROFILE ON

FACEBOOK

SOCIAL MEDIA - crcunic pices o oo
MARKETING .

e PRODUCT & BRAND PROMOTION
AND

ACTIVITIES
e PAID ADS ON FB
CAMPAIGN DESIGNING &
OPTIMISATION - /2 ch o
-B BRANDING TECHNIQUES
-B MARKETING APPS
-B MINI WEBSITE APPS

-B LEAD GENERATION

>
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PART 2
TWITTER

MODULE-7
e HOW TWITTER WORKS

SOCIAL MEDIA - icressivc srano
MARKETING . [/reiessmiRoue: ity

e INCREASING FOLLOWERS ON
AND

TWITTER
OPTIMISATION SROMOTION ACTIVITIES

>

PRODUCT & BRAND

HOW RETWEETING, # TAGS AND
e WORKS

e TWITTER CARDS
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MODULE-7

SOCIAL MEDIA
MARKETING
AND

OPTIMISATION .

e CAMPAIGN DESIGNING &
STRAT
e BRAN
e LINKE

BLOGINGURU | WAW.BLOGINGURU.COM

PART 3

LINKEDIN

CREATING STRONG PROFILE ON
LINKEDIN
e CREATING PAGES AND GROUPS
e INCREASING ENGAGEMENTS

e LEAD

GENERATION TIPS &

TECHNIQUES

e PRODUCT & BRAND PROMOTION

ACTIVITIES
PAID ADS

INS

EGIZING
DING TECHNIQUES

DIN MARKETING APPS & PLUG-

e JOBS/HIRING TIPS
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PART 4
GOOGLE+

MODULE-7
e HOW GOOGLE+ WORKS

SOCIAL MEDIA - creatine PAGES AND GROUPS
e BENEFITS OF +1 CODEIMPACT

MARKETING ON SEARCH ENGINE

AND e IMPLEMENTATION AND

OPTIMISATION - ProbucT & BRAND PROMOTION

MARKETING +
ACTIVITIES & ENGAGEMENT

>
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PART 5
YOUTUBE

MODULE-7
e SETTING-UP CHANNEL

SOCIAL MEDIA - UrloADING & MANAGING
MARKETING . IVNEiSASSING VIDEO
AND ENGAGEMENT

OPTIMISATION rre

UNDERSTANDING INTERACTION
e YOUTUBE PAID ADS

e YOUTUBE LEAD GENERATION

>
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PART 6
PINTEREST

MODULE-7

SOCIAL MEDIA : "o/ T 1orest
> MARKETING

e UPLOADING PINS

AND o PIN IT TIPS

INTEGRATING ON YOUR

OPTIMISATION vesore
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PART
INSTAGRAM

MODULE-7

SOCIAL MEDIA e HOW IT WORKS?
MARKETING e TRENDS AND STRATEGIST

TRICKS AND TECHNIQUES

OPTIMISATION
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e VIRAL VIDEO MARKETING

STRATEGIES
e ON-PAGE OPTIMISATION OF
MODULE-8 VIDEOS
e SEO OF VIDEOS
VIDEO e BRAND PROMOTION THROUGH
VIDEOS

>

PRODUCTION - VAGNETISATION

e CREATING EFFECTIVE VIDEO
& MARKETING  srenoine cavpaiens
e ONLINE VIDEO INTEGRATION
e SOFTWARE FOR PLANNING FILMING
& OPTIMISING SHORT ONLINE
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e VIDEOS ANALYTICS TRACKING
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PART 2
CAMPAIGN DESIGNING

MODULE-9
GOOGLE + ADS GROUP DESIGNING

> ADWORDS - romakne

e ADDING KEYWORDS
e NEGATIVE KEYWORDS
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PART 1
KEYWORDS: PLANNING PAID
MODULE-9 KEYWORDS

GOOGLE e TYPE OF KEYWORDS
> ADWORDS . ¢.; cpacns on pace

OPTIMISATION

e PAID CAMPAIGNS MAJOR
TERMS

e MCC ACCOUNT - MY CLIENFT
CENTRE
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PART 3
SITE LINKING

MODULE-9 SIoNe
« SITE EXTENSI
GOOGLE e OTHER EXTENSIONS

> ADWORDS  ° VOBILE EXTENSIONS

e GEO TARGETING OF ADS
e CAMPAIGN OPTIMISATION
e TARGETING MOBILE DEVICES
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PART 4
ADS CONVERSION

MODULE-9
e CONVERSION CODE
GOOGLE INSTALLATION

> ADWORDS - CONVERSION TRACKING

e LIVE BIDDING
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MODULE-9
GOOGLE

>> ADWORDS
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PART 5
DISPLAY ADS
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PART 6
ADS REMARKETING

MODULE-9
« REMARKETING SET-UP
GOOGLE « RETARGETING

e REBRANDING TO TARGETED
>)ADWORDS "

PART 7

e GOOGLE PLAY
o COOGLE YOUTUBE - B
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PART 8

MODULE-9
GOOGLE * GOOGLE MOBILE WEB

> ADWORDS MARKETING

e GOOGLE MOBILE APP
MARKETING
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PART 9

e REPORTING

MODULE-9
» FRAUD CLICK ANALYSIS
GOOGLE e ENHANCED CAMPAIGNING

> ADWORDS e CGOOGLE ANALYTICS

LINKING
e ACCOUNT SHARING AND
PERMISSIONS
o BILLING
e HOW TO BECOME A
BBBBB NGURU | WIWW.BLOGINGURU.COM GOOGLE PARTNER
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PART 10

e COST PER ACQUISITION
MANAGEMENT

MODULE-9
GOOGLE « AUCTION INSIGHTS
« SEGMENTATION

> ADWO RDS e DAY PARTING

e FILTERS

e LABELLING

e CHANGE HISTORY

e AUTOMATION

e ADWORDS OPPORTUNITIES g
BBBBB NGURU | WAW.BLOGINGURU.COM ° ACCOJNT ACCESS
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PART 11

e ADVANCE CAMPAIGN

MODULE-9
AUTOMATION
clololcl: e ADVANCE CAMPAIGN LOW

> ADWO RDS COST ADVERTISING

e ADVANCE CAMPAIGN BROAD
STRATEGIES

e COMPETITION ANALYSIS
SOFTWARE'S
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e RANK OVER YOUR COMPETITORS ON
GOOGLE

e GET HIGHER CONVERSION RATES IN PPC
(ADWORDS, YAHOO ADS, YOUTUBE)
USING YOUR COMPETITOR DATA

MODULE_lO e TRACK EVERYTHING YOUR
COMPETITION COMPETITORS ARE DOING ONLINE

FIND WHAT PPC KEYWORDS ARE

> ANALYS I s PROVIDING YOUR COMPETITORS WITH

THE MOST REVENUE.
e IMPROVE YOUR STRATEGY & ONLINE
MARKETING EFFORTS TO INCREASE
SALES & ROl
e SAVE TIME & MONEY BY
UNDERSTANDING WHAT IS WORKING F
YOUR COMPETITORS
BLOGINGURU | WAW.BLOGINGURU.COM e PROACTIVELY MONITOR NEW
COMPETITORS STRATEGIES & ADAPT T
THEM
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PART 1

MODULE-11
« EMAIL MARKETING SERVERS
E-MAIL + EMAIL MARKETING OPEN

SOURCE CMS
> MARKETING e TYPE OF EMAIL MARKETING

CAMPAIGNS
e RETENTION EMAIL
MARKETING
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PART 2

e DESIGNING EMAIL

MODULE-11 CAMPAIGNS
E-MAIL + TYPE OF CAMPAIGNS

e DESIGNING HIGHLY
> MARKETING CONVERSION CAMPAIGNS =

e EMAIL LIST MANAGEMENT s

e THE EMAIL BODY w

e VIDEO MARKETING OVER
EMAIL

o CONTENT THAT USER WOUL D
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PART 3

MODULE-11
E-MAIL

> MARKETING

DATABASE MANAGEMENT
EXTRACTING DATA

PAID DATA

DATA COLLECTION

e VALIDITY AND
DELIVERABILITY
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PART 4

MODULE-11 e TRACKING AND ANALYSIS
E-MAIL e CALL TO ACTION

e CONVERSION TRACKING

> MARKETING e EXPERIMENTS EMAIL

NEWSLETTERS
e OPTION & OPT-OUT
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PART 5

E-MAIL

ME

MODULE-11 * HOW TO MAXIMISE INBOX

DELIVERIES
e LEGAL COMPLIANCE AND

ASURES

> MARKETING - covseanscr

e GU
e DE
e HA

ERRILLA EMAIL MARKETING
DICATED EMAIL MARKETING
RDCORE EMAIL CAMPAIGNS

AN
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D KILLER NEWSLETTERS
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e SEO STRATEGY
e PPC SET-UP AND STRATEGY

_ e LANDING PAGE OPTIMISATION
I\EAOCIIJICJ)LIEM]\-:ERCE . SHOPPING AND ORM

SOLUTIONS

SO MARKETING 10010

e MOBILE MARKETING

e TESTING & ANALYTICS

e CMS BACKEND

e GATEWAY PROVIDERS &
POLICIES

e CORE SELLING STRATEGIES
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e WHAT IS AFFILIATE MARKETING?

MODULE-13 e
AFFILIATE

> MARKETING

-REELANCERS

HOW DOES IT WORKS?
AFFILIATE MARKETING NETWO
DENTIFYING AFFILIATE WEBSIT
DIRECT AND INDIRECT CHANNE
HINDRANCE IN AFFILIATE
MARKETING
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e MOBILE APP STORES
OPTIMISATION
e MARKETING STRATEGIES
NCREASING DOWNLOADS
N APP MARKETING
MOBILE SEO
N GAME ADVERTISING =

DMMA ]

MODULE-14
MOBILE

> ADVERTISING

EADS GENERATION THROUGH w
MOBILE CAMPAIGNS

]
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MODULE-15

SMS e SMS MARKETING THROUGH E

>)MARKETING .07,

e DATABASE MANAGEMENT
e DATABASE EXTRACTION
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MODULE-16
GEO
> > MARKETING
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BUILDING BRAND

GEOGRAPHICAL MARKETING

PLANNING

P BASED GEO TARGETING

WEBSITE PLANNING BASED ON

GEO TARGETING

KEYWORDS SELECTION BASED
ON GEO TARGETING
WEBMASTER GUIDELINES &

SETTINGS

HOW TO REACH VISITORS FROM
DIFFERENT COUNTRIES

HOW TO MARKET T

HE WEBSITE IN

DIFFERENT COUNT

RIES

]
ed
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MODULE-17
CONTENT

MARKETING
AND

>

MANAGEMENT, &=
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e ACCOUNT CREAT
e WHAT IS CONTENT
e CONTENT GENERATION TIPS AND

STRATEGIES

NETWORKS

CONTENT?

ENT W
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R

NG

TING
ADSENSE, PORTALS, EMA

PAID CAMPAIGNS

ON

~O
~O

e CONTENT GENERATION

R B

" MARKETING?

e CONTENT WRITING TOOLS
e HOW TO WRITE UNIQUE

R CLIENT
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MODULE-18
GUERILLA

> MARKETING
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e DIGITAL SIGNATURE
e COST EFFECTIVE PAID

CAMPAIGNS

e COST EFFECTIVE ORGANIC

STRATEGIES

e TOOLS & APPS
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MODULE-19
BLACK HAT

> TECHNIQUES
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KNOW ON
STRATEGI
SEO

E OF THE MOST USED
ES OF BLACK HAT

CREATE YOUR FIRST PROJECT
WITH TIERED LINK BUILDING
AUTOMATE THE CREATION OF
TLB WITH RANKER X

CREATE H

UNDREDS OF

"ORIGINA

" ARTICLES IN AN

AUTOMATED WAY WITH SCM
USE CRAWLERS




MODULE'ZO e CONVERSION

OPTIMISATION STRATEGY

CONVERSION ., /eresmc
> OPTIMIZATION ° fOLE OF ANALYTICS

e FUNNEL TRACKING
e FIRST AND LAST
NTERACTION TRACKING
e REMARKING PRINCIPLES
e BUDGET ALLOCATION
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e SOFTWARE TO TRACK VISITOR

MODULE-21
TRACKING CONVERSIONS
GOOGLE e REPORTING
e SETTING UP GOALS & TRACKING
e UTM TRACKING
> ANALYTICS e TRAFFIC ANALYSIS

e SALES TRACKING

e SIGN UP TRACKING
e SOURCES

e DIMENSIONS

e METRICS

e VISITORS FLOW

e DATA FILTERING
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MODULE-22
GLOBAL

ONLINE
MARKETING
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BUI

LDING BRAND

INTEGRATION OF WEB APPS FOR
WORLDWIDE LEADS ACQUISITION

GE
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MA

NERATING LEADS FROM ABROAD
LINE SALES & SUPPORT

NAGEMENT

INTERNATIONAL CUSTOMER
SERVICES

TRACKING PHONES EMAILS OF
CLIENTS

ON

LINE LEADS MANAGEMENT

SYSTEM AND SALES MANAGEMENT
APPLICATION
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DO'S AND DON'T'S
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MODULE-23 505~
REPUTATION - =

> MANAGEMENT s

e ROLE

CONCE
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NG BRAND IMAGE

D BUILDING TOOLS AND
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e QUICK TIPS ON BRAND BUILDINGG
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MODULE-24
JJRelcicl]) [c
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WHAT IS BLOGGING 7
IMPORTANCE OF BLOGGING 7
HOW TO CREATE A BLOGGING
WEBSITES 7

HOW TO MAKE MONEY THROUGH
BLOGGING 7
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> > ADSENSE

BLOGINGURU | WAW.BLOGINGURU.COM

e ACCOUNT C
e CODE INSTA
e HOW GOOGLE ADSENSE

WORK

REA

'ION

LLAT

ON

e |[EGAL WAYS OF GOOGLE

EARNING PROGRAM

e WEBSITE POLICIES
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e START A 6-FIGURE FREELANCE

MODULE-26 BUSINESS!
FREELANCER 0 ENAVRENSSNTELLNTE WITH ZERO
PUSH U PS e PERFECT STRATEGY TO FIND

> THE PROJECT =

e CONVINCE THE CLIENT —
e WIN CONTEST WITH SPECIAL w
TECHNIQUES

e MAKE HIGH QUALITY PROFILE =
BLOGINGURU | WAW.BLOGINGURU.COM m




* CAREER OPTION FOR YOU

el o EMAIL MARKETER

E-COMMERCE SPECIALIST

WEB CONTENT MANAGER

- ONLINE ENTREPRENEUR

E " MARKETPLACE MANAGER

SEARCH ENGINE SPECIALIST

ONLINE REPUTATION MANAGER

BLOGINGURU | WAW.BLOGINGURU.COM




CAREER OPTION FOR YOU

ONLINE ADVERTISING
SPECIALIST

DIGITAL ACCOUNT MANAGER
> SOCIAL MEDIA MARKETER
WEB ANALYTICS EXECUTIVE
DIGITAL CAMPAIGN PLANNER
ONLINE LEADS MANAGER

ADWORDS SPECIALIST

BLOGINGURU | WAW.BLOGINGURU.COM




Our Placement Team Provides
100% Support For Placement

WE GIVE YOU
UNLIMITED ACCESS
INTERVIEW TO OUR PRIVATE PLACEMENT
pREp AND PUBLIC LEADS LEAD
AND REFERENCE ON

OUR PLACEMENT
PORTAL

we help you refine

resume with 1ips izl "® ihe technical
to help you land BUILDING interview Q & A and
your coveted job extensive mock

interviews



CONTACT US!

205, 2nd Floor, Plot No.7,
Mohan Sadan, Shalimar Bagh East
Near Nainital Bank, New Delhi 110088

.ﬂ EMAIL ADDRESS

contact@bloginguru.com

PHONE NUMBER

(Oll) 4163 3055
(+91) 8360356868



